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Section 1:  Student Learning Outcomes for the Program 

 
(Please note:  Based on the Department of Communication’s 2015 assessment report, the COAS 

Assessment Committee made the following recommendation, “We approve of the clarity and specificity of 

the Student Learning Outcomes (SLOs) for the core outcomes and Media and Public Relations Track.  
However, we encourage the Department of [Communication] to increase the clarity and specificity of the 

outcomes related to the Interpersonal and Organizational to rise to the same level.”, and the below 

directly addresses this recommendation.) 
 

Student learning outcomes for all graduates of the Department of Communication: 

 

 Student Learning Outcome 

1 Articulate the historical traditions of the discipline:  

 

The student has demonstrated that s/he is able to articulate the history and development of 

communication as a field of study; understanding of the development of theories and methods; 

fundamental background in the literature and chronology of communication studies, as well as 
key historical figures 

2 Demonstrate an awareness of and skillful use of technologies relevant to their major:  

 
The student has demonstrated that s/he is aware of and skillful in the use of technologies relevant 

to her/his concentration.  Technologies relevant to a concentration may include, but are not 

limited to; software programs, online databases, and/or Internet resources.  In addition, the 

student has demonstrated the ability to present ideas professionally through media including, but 
not limited to; presentation software (i.e., PowerPoint), creation of website or web-based 

software, photography, and/or audio-video-film production. 

3 Explain communication concepts and theories relevant to their major:  

 

The student has demonstrated a conceptual understanding of the communication concepts and/or 

theories relevant to their major. 

4 Explain, apply, and evaluate the processes involved in productive conflict in the contexts 

(e.g. interpersonal, small group, organizational, mediated, public) relevant to their major: 

 

The student has demonstrated the ability to (1) describe a conflict, (2) analyze diverse 
perspectives present in this conflict, and (3) respond in a productive/competent manner. 

5 Demonstrate awareness of diverse perspectives: 

    

The student has demonstrated awareness of diverse perspectives among individuals, cultures, 
and/or societies (i.e. in terms of culture, ethnicity, sex, gender, religion, sexual orientation, etc.) 

6 Read, speak, write, and listen competently:  

 

The student has demonstrated his/her ability to (1) comprehend written and/or mediated text, (2) 
deliver an effective oral presentation (with appropriate organization, support, and delivery), (3) 

write effectively (well organized, coherent thoughts, appropriately supported), and (4) listen 

effectively (exhibits active listening skills with appropriate responses). 

 



Section 1:  Student Learning Outcomes for the Program (continued from the previous page) 

 

In addition to the six outcomes for all graduates, Media and Public Communication (COMM) 

graduates will be able to: 

 

 Student Learning Outcome 

7 Identify and analyze the interrelation among media economics and relevant 

institutions and agencies: 

 

The student has demonstrated understanding of how two or more of the media industries 

and some agencies (i.e. companies) within those industries influence each other, 

compete with one another, and support one another and perhaps other agencies (i.e. 

governmental). 

8 Critically analyze media and public communication: 

 

The student has demonstrated the ability to critically analyze messages in media 

(possibly including but not limited to commercials, advertisements, narratives, technical 

components, etc.) and/or messages in public communication (possibly including but not 

limited to public address, campaigns, news media, political punditry, public opinions, 

etc.). 

9 Identify and analyze instances of the interdependent relations between media and 

society: 

 

The student has demonstrated the ability to critically analyze how media influence 

society, and individuals in that society, and has demonstrated the ability to critically 

analyze how society and individuals in that society influence the media industries. 

10 Demonstrate a basic understanding of the terminology of mediated and public 

communication: 

 

The student has demonstrated an understanding of terminology used within mediated 

and/or public communication and the student has demonstrated an understanding of 

terminology used to analyze mediated and/or public communication. 

11 Identify and analyze the form, structure, and techniques of mediated or public texts 

in their entirety, and consider how they function in a larger context: 

 

The student has demonstrated the ability to critically analyze the form, structure, and 

techniques in media [possibly including but not limited to narrative structure, production 

techniques (i.e. shot composition, lighting technique, mise-en-scene, etc.), genre, etc.] 

and messages in public communication (possibly including but not limited to 

presentational structure and/or style, persuasive/rhetorical techniques, etc.). 

 

 

 



Section 1:  Student Learning Outcomes for the Program (continued from the previous page) 

 

In addition to the six outcomes for all graduates, Interpersonal and Organizational 

Communication (COMI) graduates will be able to: 

 

 Student Learning Outcome 

7 Evaluate interpersonal and/or group interactions: 

Student has demonstrated the ability to evaluate key components of an interpersonal 

interaction (i.e. perspective taking, self-monitoring, conflict management, assertiveness, 

etc.) or group interaction (i.e. member roles, leadership behavior, conflict management, 

task/relational/procedural roles, etc.). 

8 Communicate competently (effectively, appropriately, ethically) interpersonally 

and/or in groups: 

The student has demonstrated the ability to consider him/herself and “other” in the 

interpersonal or group interaction and to (1) be effective (attaining instrumental and 

relational goals), (2) appropriate (contextually) and (3) ethical (appropriate language and 

diverse perspectives). 

 

It is important to note:  Previously, there were two majors within the Department of 

Communication (1) Media and Public Communication (COMM) and (2) Interpersonal and 

Organizational Communication (COMI).  The Department of Communication undergraduate 

curriculum was revised for the fall 2014 semester.  Now, the Communication major is composed 

of four new concentrations, and the student learning outcomes for each of these concentrations 

were updated.  These updates will be provided in a future undergraduate assessment report. 

  



Section 2:  Curricular Maps 

 

A. Map of Programmatic Student Learning Outcomes to Baccalaureate Framework, and 

B. Map of Programmatic Student Learning Outcomes to identified “core courses” in the 

curriculum 

* All courses are COM courses, and “core courses” appear in bold font and are 

highlighted 

 

Student learning outcomes for all graduates of the Department of Communication: 

 

 Student Learning 

Outcome 

Baccalaureate 

Framework Goal(s) 

Classes where this 

Outcome Should be 

Met* 

1 Articulate the historical 

traditions of the discipline 

Acquisition of 

Knowledge 

300 

2 Demonstrate an 

awareness of and skillful 

use of technologies 

relevant to their major 

Acquisition of 

Knowledge 

120, 308, 331, 332, 

334, 337, 480  

3 Explain communication 

concepts and theories 

relevant to their major 

Acquisition of 

Knowledge 

212, 248, 253, 300, 

303, 310, 318, 324, 

325, 330, 410, 422 

4 Explain, apply, and 

evaluate the processes 

involved in productive 

conflict in the contexts 

(e.g. interpersonal, small 

group, organizational, 

mediated, public) relevant 

to their major 

Application of 

Knowledge 

Critical Thinking and 

Problem Solving 

Communication 

212, 303, 316, 318, 

410, 471 

5 Demonstrate awareness 

of diverse perspectives 

Critical Thinking and 

Problem Solving 

Communication 

Personal and Professional 

Values 

A Sense of Community 

212, 300, 303, 310, 

312, 314, 316, 318, 

330, 338, 410, 422 

6 Read, speak, write, and 

listen competently 

Application of 

Knowledge 

212, 300, 303, 308, 

310, 314, 316, 318, 

325, 333, 334, 410, 

471  

 

  



Section 2:  Curricular Maps (continued from the previous page) 

 

In addition to the six outcomes for all graduates, Media and Public Communication 

(COMM) graduates will be able to: 

 

 Student Learning 

Outcome 

Baccalaureate 

Framework Goal(s) 

Classes where this 

Outcome Should be 

Met* 

7 Identify and analyze the 

interrelation among 

media economics and 

relevant institutions and 

agencies 

Acquisition of 

Knowledge 

Personal and Professional 

Values 

250 

8 Critically analyze media 

and public 

communication 

Application of 

Knowledge 

Critical Thinking and 

Problem Solving 

Communication 

248, 250, 253, 318, 

330, 338, 401, 421, 

422 

9 Identify and analyze 

instances of the 

interdependent relations 

between media and 

society 

Acquisition of 

Knowledge 

Personal and Professional 

Values 

A Sense of Community 

250, 330, 421, 422 

10 Demonstrate a basic 

understanding of the 

terminology of mediated 

and public 

communication 

Acquisition of 

Knowledge 

248, 253, 318, 332, 

421 

11 Identify and analyze the 

form, structure and 

techniques of mediated or 

public texts in their 

entirety, and consider 

how they function in a 

larger context 

Acquisition of 

Knowledge 

Application of 

Knowledge 

248, 253, 318, 333, 

334, 401, 421  

 

  



Section 2:  Curricular Maps (continued from the previous page) 

 

In addition to the six outcomes for all graduates, Interpersonal and Organizational 

Communication (COMI) graduates will be able to: 

 Student Learning 

Outcome 

Baccalaureate 

Framework Goal(s) 

Classes where this 

Outcome Should be 

Met* 

7 Evaluate interpersonal 

and/or group interactions 

Application of 

Knowledge 

Personal and Professional 

Values 

A Sense of Community 

Critical Thinking and 

Problem Solving 

Communication 

212, 310, 320  

8 Communicate 

competently (effectively, 

appropriately, ethically) 

interpersonally and/or in 

groups 

Application of 

Knowledge 

A Sense of Community 

Communication 

212, 310, 320, 410 

 

(Please note:  Based on the Department of Communication’s 2015 assessment report, the COAS 

Assessment Committee made the following recommendation, “We do note that for the 

Interpersonal Organizational track, there are fewer options and alignments, which would be 

corrected if our prior recommendation is addressed”, and the below directly addresses this 

recommendation.) 

 

It is important to note:  Previously, there were two majors within the Department of 

Communication (1) Media and Public Communication (COMM) and (2) Interpersonal and 

Organizational Communication (COMI).  The Department of Communication undergraduate 

curriculum was revised for the fall 2014 semester.  Now, the Communication major is composed 

of four new concentrations, and the Baccalaureate Framework Goals for each of these 

concentrations are in the process of being updated.  These updates will be provided in a future 

undergraduate assessment report. 

  



Section 3:  Assessment Plan 

 

A. Description of Department’s Assessment Model:  How is the department assessing 

student progress to Programmatic SLO at key, common points in matriculation to degree? 

 Portfolios:  Per the Department of Communication Assessment document, 

“Undergraduate programmatic assessment will take place every other year with 

the evaluation of undergraduate portfolios required in the final capstone course 

(COM 480/499). These portfolios will be gathered each semester, by randomly 

drawing 25% of portfolios from the final capstone course (COM 480/499) 

(stratified to match major and/or concentration proportions for that year). 

Beginning in Spring, 2011, we will assess the portfolios each year to refine the 

portfolio instructions and assessment rubrics.  In Spring, 2013, we will begin an 

every other year rotation of having faculty assess the portfolio.”  (The entire 

Department of Communication Assessment document is available as Appendix 

A.) 

 Alumni surveys and employer surveys:  Per the Department of Communication 

Assessment document, “The assessment committee will conduct graduate and 

undergraduate alumni and alumni employer surveys every five years.  This 

external exit measure will seek opinions as to the degree of accomplishment of 

the overall goals of the curricula.”  (The entire Department of Communication 

Assessment document is available as Appendix A.) 

 

B. Measures Used, 

C. Rubrics or Evaluation Metrics Descriptions, and  

D. Description of Plan for Disseminating and Using Findings for Programmatic Learning 

Improvements 

 Portfolios:  Per the Department of Communication Assessment document, since 

the portfolios were last assessed in the 2015 Undergraduate Assessment Report, 

the next time the portfolios will be assessed will be in the 2017 Undergraduate 

Assessment Report.  

 Alumni surveys and employer surveys:  Per the Department of Communication 

Assessment document, since the alumni surveys and employer surveys were last 

included in the 2015 Undergraduate Assessment Report, the next time the these 

surveys will be assessed will be in the 2020 Undergraduate Assessment Report. 

  



Section 4:  Assessment Results 

 

A. Current Year Assessment Findings 

 Portfolios:  Per the Department of Communication Assessment document, since 

the portfolios were last assessed in the 2015 Undergraduate Assessment Report, 

the next time the portfolios will be assessed will be in the 2017 Undergraduate 

Assessment Report.  

 Alumni surveys and employer surveys:  Per the Department of Communication 

Assessment document, since the alumni surveys and employer surveys were last 

included in the 2015 Undergraduate Assessment Report, the next time the these 

surveys will be assessed will be in the 2020 Undergraduate Assessment Report. 

B. Proposed Changes to Address Findings 

 Portfolios:  Since portfolios were not assessed this year, this section of the 

undergraduate assessment report is not applicable. 

 Alumni surveys and employer surveys:  Since alumni surveys and employer 

surveys were not distributed this year, this section of the undergraduate 

assessment report is not applicable. 

C. Prior Year Assessment Findings and Description of Changes Made 

 Portfolios:  Since portfolios were not assessed this year, this section of the 

undergraduate assessment report is not applicable. 

 Alumni surveys and employer surveys: Since alumni surveys and employer 

surveys were not distributed this year, this section of the undergraduate 

assessment report is not applicable. 

 

D. Assessment Findings for Curricular Changes Made 

 Portfolios:  Previously, there were two majors within the Department of 

Communication (1) Media and Public Communication (COMM) and (2) 

Interpersonal and Organizational Communication (COMI).  The Department of 

Communication undergraduate curriculum was revised for the fall 2014 semester.  

Now, the Communication major is composed of four new concentrations, and the 

Baccalaureate Framework Goals for each of these concentrations are in the 

process of being updated.  These updates will be provided in a future 

undergraduate assessment report. 

 Alumni surveys and employer surveys:  Previously, there were two majors within 

the Department of Communication (1) Media and Public Communication 

(COMM) and (2) Interpersonal and Organizational Communication (COMI).  The 

Department of Communication undergraduate curriculum was revised for the fall 

2014 semester.  Now, the Communication major is composed of four new 

concentrations, and alumni surveys and employer surveys for each of these 

concentrations are in the process of being updated.  These updates will be 

provided in a future undergraduate assessment report. 
  



Section 4:  Assessment Results (continued from the previous page) 

 

(Please note:  Based on the Department of Communication’s 2015 assessment report, the COAS 

Assessment Committee made the following recommendation, “However, the benchmark of scores 

being 4 on at least ½ of the outcomes has not yet been meet.  We recommend that an explanation 

be provided for how this benchmark was established.”, and the below directly addresses this 

recommendation.) 

 

 Two benchmarks were established: 

o All learning outcomes needed a mean of 3.  This benchmark was established 

because the Department of Communication Faculty wanted our students (and 

soon-to-be graduates) to be competent (which the Department of 

Communication Undergraduate Assessment Committee defined as the ability 

to do something sufficiently; demonstrates basic understanding) in all of the 

learning outcomes as they prepare for their next step after graduation. 

o At least ½ of the outcomes needed to earn a 4.  This benchmark was 

established because the Department of Communication Faculty wanted our 

students (and soon-to-be graduates) to be proficient (which the Department of 

Communication Undergraduate Assessment Committee defined as 

demonstrates a high degree of competence or skill; expertise) as they prepare 

for their next step after graduation. 

 

(Please note:  Based on the Department of Communication’s 2015 assessment report, the COAS 

Assessment Committee made the following recommendation, “Furthermore, we recommend that 

the Department of [Communication] address how it will achieve this benchmark in future 

years”, and the below directly addresses this recommendation.) 

 

 The Department of Communication Undergraduate Assessment Committee has four 

strategies that we are in the process of implementing, and these were outlined in 

section 5 of the 2015 Undergraduate Assessment Report.  First, Department of 

Communication Undergraduate Assessment Committee will continue to recommend 

to instructors of the portfolio courses (COM 120, COM 308 and COM 480/499) as 

well as all faculty teaching courses that might provide portfolio artifacts that they 

clarify to students the objectives and the types of items most suitable for the 

portfolios.  Secondly, the Department of Communication Undergraduate Assessment 

Committee will continue to recommend to all faculty teaching courses that might 

provide portfolio artifacts that they clearly/directly explain to students how/why a 

specific assignment meets a specific student learning outcome.  Third, in an effort to 

ensure an understanding of the assessment forms, the Department of Communication 

Undergraduate Assessment Committee “fine-tuned” the explanations of some of the 

student learning outcomes.  Finally, in an effort to ensure an understanding of the 

assessment forms, prior to the assessment of the portfolios, the Department of 

Communication Undergraduate Assessment Committee will discuss the portfolio 

assessment forms with rubrics with the faculty members assessing the portfolios.  



Section 5:  Conclusion, Next Steps, and Communication 

 

(Please note:  Based on the Department of Communication’s 2015 assessment report, the COAS 

Assessment Committee made the following recommendation, “We note that faculty members do 
participate in the rubric scoring of portfolios.  No other faculty stakeholder involvement is evident in the 

report.  This does not mean that such involvement was absent, it just isn’t described here.  We recommend 

that such involvement be articulated in future assessment reports.”, and the below bullet points directly 
addresses this recommendation.) 

 

Based on this assessment report, the Department of Communication Undergraduate Assessment 
Committee recommends the following conclusions, next steps, and communication: 

1. Student learning outcomes:  It is important to note:  Previously, there were two majors within the 

Department of Communication (1) Media and Public Communication (COMM) and (2) 

Interpersonal and Organizational Communication (COMI).  The Department of Communication 
undergraduate curriculum was revised for the fall 2014 semester.  Now, the Communication 

major is composed of four new concentrations, and the student learning outcomes for each of 

these concentrations were updated.  As a result, the Baccalaureate Framework Goals, portfolio 
assessment forms, alumni survey questions, and employer survey questions must be updated 

accordingly.  These updates will be provided in future undergraduate assessment reports. 

 The Department of Communication Faculty members were and continue to be actively 

involved in these updates. 
2. Portfolios:  The Department of Communication Undergraduate Assessment Committee has four 

strategies that we are in the process of implementing, and these were outlined in section 5 of the 

2015 Undergraduate Assessment Report.  First, Department of Communication Undergraduate 

Assessment Committee will continue to recommend to instructors of the portfolio courses (COM 
120, COM 308 and COM 480/499) as well as all faculty teaching courses that might provide 

portfolio artifacts that they clarify to students the objectives and the types of items most suitable 

for the portfolios.  Secondly, the Department of Communication Undergraduate Assessment 
Committee will continue to recommend to all faculty teaching courses that might provide 

portfolio artifacts that they clearly/directly explain to students how/why a specific assignment 

meets a specific student learning outcome.  Third, in an effort to ensure an understanding of the 

assessment forms, the Department of Communication Undergraduate Assessment Committee 
“fine-tuned” the explanations of some of the student learning outcomes.  Finally, in an effort to 

ensure an understanding of the assessment forms, prior to the assessment of the portfolios, the 

Department of Communication Undergraduate Assessment Committee will discuss the portfolio 
assessment forms with rubrics with the faculty members assessing the portfolios. 

 Again, Department of Communication Faculty members were and continue to be 

actively involved in these updates. 

 Furthermore, feedback about the portfolios is sought from area business leaders through 

the Department of Communication’s Community Engagement Committee. 
3. Alumni surveys and employer surveys:  Based on the conclusions, next steps, and communication 

provided in section 5 of the 2015 Undergraduate Assessment Report, the Department of 

Communication Undergraduate Assessment Committee anticipates making necessary updates to 

the alumni surveys and the employer surveys.  These updates will be provided in a future 
undergraduate assessment report. 

 Again, Department of Communication Faculty members will be actively involved in 

these updates. 

 Furthermore, the Department of Communication Undergraduate Assessment Committee 
anticipates feedback will be sought from area business leaders through the Department 

of Communication’s Community Engagement Committee. 



Appendix A:  Department of Communication Assessment Document 

 

 ASSESSMENT OF ACADEMIC ACHIEVEMENT 

DEPARTMENT OF COMMUNICATION 

 

The faculty of the Department of Communication acknowledges the desirability of the systematic 

review of student academic achievement. Such review will allow identifying strengths and 

weaknesses of current curricula and pedagogy as well as developing and implementing curricular and 

pedagogical efforts to maximize the identified strengths and minimize the identified weaknesses.  

 

The academic accomplishments of graduate students in Professional Communication will be assessed 

by graduate faculty review of the synthesis paper required of all students who complete the 

curriculum. This internal exit assessment will be administered by the Director of Graduate Study 

with assistance from graduate faculty. They will review the papers and prepare a biannual collective 

summary of the extent to which the papers demonstrate accomplishment of the goals for the graduate 

program as articulated in “Mission and Goals -- Department of Communication” approved 

September 13, 1993. Each four years the collective summaries will be reviewed by the Director of 

Graduate Study and curricular and/or pedagogical adaptations will be presented for consideration to 

the faculty of the department.  

 

Undergraduate programmatic assessment will take place every other year with the evaluation of 

undergraduate portfolios required in the final capstone course (COM 480/499). These portfolios will 

be gathered each semester, by randomly drawing 25% of portfolios from the final capstone course 

(COM 480/499) (stratified to match major and/or concentration proportions for that year). Beginning 

in Spring, 2011, we will assess the portfolios each year to refine the portfolio instructions and 

assessment rubrics.  In Spring, 2013, we will begin an every other year rotation of having faculty 

assess the portfolio. Portfolios will be assessed according to the objectives listed in the portfolio 

manual for each major/concentration. The faculty will use a rubric designed to evaluate how well the 

portfolios show mastery of the objectives. 

 

The assessment committee will conduct graduate and undergraduate alumni and alumni employer 

surveys every five years.  This external exit measure will seek opinions as to the degree of 

accomplishment of the overall goals of the curricula. The committee will prepare a recommendation 

based on the responses.  

 

Every five years the assessment devices and adaptations will be reviewed by the assessment 

committee. The committee will prepare recommendations for general and specific modifications of 

the assessment procedures. Internal interim and external exit assessments will begin Spring, 1994. 

The entire process will function by June 30, 1995. 

 

Approved 11/8/93 

Amended 3/28/94 

Amended 4/24/2001 

Amended 4/18/2003 

Amended and approved 4/29/09 

Amended and Approved 10/11/13 

Amended and Approved 3/25/15 

 


